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Exam Date Day Code Course Title

23" February 2025

(Falgun 11, 2081) Sunday MBM 507 | Management Information System (NC)

25" February 2025

(Falgun 13, 2081) Tuesday MBM 511 | Corporate Laws (NC)

27" February 2025

(Falgun 15, 2081) Thursday MBM 508 | Economics for Business (NC)

2" March 2025 Sunda MBM 504 / | Financial Management (NC) /
(Falgun 18, 2081) Y FIN 511 Financial Management (OC)

4" March 2025

(Falgun 20, 2081) Tuesday MBM 509 | Managing People (NC)

6™ March 2025

(Falgun 22, 2081) Thursday MBM 510 | Operation and Technological Management (NC)

Note: OC: Old Course and NC: New Course
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Exam Date Day Code Course Title
2(?21};3????]2(2)3%)5 Sunday MHM 506 | Quantitative Analysis for Tourism & Hospitality
2(?211;3?11]2%(2)2?)5 Tuesday MHM 513 | Service Marketing
2(;2123??2%33%5 Thursday MHM 524 | Adventure Tourism
(g;‘:gl\l/llsrlclg, é(z)ZSSI : Sunday MEM 507 g::;i;altiltg/[anagement for Tourism and
(;‘;;\3?53722%%51) Tuesday MHM 509 | Food and Beverage Management
(136:;;3?;2,22%2851) Thursday MHM 504 | Organizational Behavior
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Exam Date Day Code Course Title

25™ February 2025

(Falgun 13, 2081) Tuesday MTM 556 | Strategic Tourism Management

27" February 2025

(Falgun 15, 2081) Thursday MTM 553 | Tourism Entrepreneurship

2" March 2025

(Falgun 18, 2081) Sunday MTM 504 | Financial Planning & Control

4™ March 2025

(Falgun 20, 2081) Tuesday MTM 554 | Tourism Law and Environment

6™ March 2025
(Falgun 22, 2081
g
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Thursday MTM 555 | Travel Information Management
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Exam Date Day Code Course Title
23" February 2025 . . . .
(Falgun 11, 2081) Sunday MBACL 514 Emotional Intelligence in Leadership
th
25 February 2025 Tuesday MBACL 506 Entrepreneurship and Innovation

(Falgun 13, 2081)

27" February 2025 Corporate Social Responsibility and Business

Thursday MBACL 511

(Falgun 15, 2081) Ethics
2" March 2025 L
(Falgun 18, 2081) Sunday MBACL 502 Financial Management
th
+ Wlimgh, 2025 Tuesday MBACL 513 Building and Leading Effective Teams

(Falgun 20, 2081)

6" March 2025

(Falgun 22, 2081) Thursday MBACL 512 Leadership: Theory and Practice

7% March 2025

(Falgun 23, 2081) Friday MBACL 508 Human Resource Management
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Day

25" February 2025
(Falgun 13,2081)

Tuesday MBAF 506 | Insurance and Risk Management
27" February 2025

(Falgun 15, 2081) Thursday MBAF 512 | Entrepreneurship and New Venture Creation
2" March 2025

(Falgun 18,2081) MBAF 515

4™ March 2025

(Falgun 20, 2081)

Accounting for Managers

Tuesday MBAF 504

Thursday MBAF 510 | Corporate Finance
Friday MBAF 508
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Commercial Bank Management

6" March 2025
(Falgun 22, 2081)

7% March 2025
(Falgun 23, 2081)

Human Resource Management and
Organizational Behavior
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Exam Date Day Code Course Title

23" February 2025

(Falgun 11, 2081) Sunday MBAM 511 | Consumer Behavior Analysis

25™ February 2025 Corporate Governance and Business

Tuesday MBAM 507

(Falgun 13, 2081) Ethics
27" February 2025 International and Multi-national
(Falgun 15, 2081) Thursdzy | MBAM 309 |y feeting

2" March 2025

(Falgun 18, 2081) Sunday MBAM 508 | Managerial Finance

4™ March 2025 Managing Product and Service
(Falgun 20, 2081) Tuesday MBAM2LS | povation

6" March 2025

(Falgun 22, 2081) Thursday MBAM 517 | Customer Relationship Management

7" March 2025

(Falgun 23, 2081) Friday MBAM 512 | Integrated Marketing Communication
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